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afting Stories, Designing Impact




Hello, 'm Ashkan

A Marketing Expert with a Passion for
Visual Storytelling

From campaigns to content, I|'ve spent my career
translating complex ideas into strategies that inspire and

engage audiences.




What | Bring to the Table
Core Strengths & Expertise

| specialize in crafting creative strategies that turn insights into
compelling campaigns, blending content strategy with performance
marketing to drive meaningful engagement. My experience spans brand
development, storytelling, and Al-driven marketing solutions, ensuring a

seamless blend of creativity and data to achieve impactful results.

Core Skills:

. Creative Strategy: Turning insights into actionable ideas

. Content Strategy: Crafting narratives that engage and convert

« Performance Marketing: Data-driven decisions to maximize impact
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My Approach to Creative Problem-Solving

My approach centers on a thorough understanding of businesses and
their customers, allowing me to leverage the right marketing tools in
the most effective way. | blend my deep understanding of human
behavior with data-driven insights to craft strategic solutions. | believe
creating a balance between strategy and creativity is the key to success

for any commmunication campaign.

* Understand — Deep dive into brand insights & audience needs
» Strategize - Build a tailored, data-driven roadmap
* Create - Transform ideas into compelling visual stories

* Optimize — Analyze and iterate for continuous improvement




Content Production & Visual

WordPress Figma

/ CMS

Data, Reporting & Insights

Google Microsoft Google Search
Analytics Excel Console

Digital Channels & Campaigns
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Core Tools | Use to Deliver High-Quality
Collaboration & Presentation Marketing Materials
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Portfolio Highlights
— My Work in Action




Communication Strategy

& Camipalgn Design




RankUp Go-To-Market Campaign

— (Product Marketing | Creative Strategy)

Project Overview:

The RankUp launch campaign aimed to introduce the platform to
both casual and professional users.

The go-to-market strategy focused on full digital setup, content
production, and performance campaigns across Google, Meta,
TikTok, and YouTube.

My Role:

Led strategy, creative direction, campaign setup, and funnel
optimization, including landing pages and email flows.

Results:

60% lower cost-per-conversion | 225% conversion
rate | 12.5% CTR

Explore the Case Study:
CLICKHERE



https://docs.google.com/presentation/d/e/2PACX-1vQPM7wGh4V--yp50Zs39fLTTcGryHEypuZudI5Dv742kP2sY2ybd38K9F4g5dPw9O738-VCsqMmccFe/pub?start=false&loop=false&delayms=3000

Miele Referral Campaign
— (Digital Marketing | Creative Strategy)

Project Overview:

The campaign aimed to boost Miele's holiday sales while
maintaining its premium brand positioning. The challenge was to
create an engaging sales promotion that encouraged customer
participation without compromising the brand'’s exclusivity.

My Role:

| developed a targeted referral program, offering exclusive
deals to customers who shared the campaign with their
network. Personalized messages and a dedicated landing

page streamlined the user experience, ensuring a seamless
and exclusive experience.

Results:

The campaign grew Miele's database by 2,500, 500
offers were redeemed, and store footfall doubled.

Explore the Case Study:
CLICK HERE



https://docs.google.com/presentation/d/e/2PACX-1vRbFlRPqRA4vBBApq7MdI_2BctmLFm3gdPcB19yMUpAvOFPGZsUdmcYyXG94Fj0VT7lPmmUm4dbGlp9/pub?start=false&loop=false&delayms=5000&slide=id.g2cfe382d0f8_2_200

BIODERMA Digital Campaign
— (In-depth Analysis)

Project Overview:

The campaign aimed to strengthen BIODERMA's brand presence
and connect with young, health-conscious women by emphasizing
the link between skincare and overall health. The objective was to
increase awareness, educate consumers, and drive engagement.

My Role:

A three-phase strategy was executed, featuring influencer
collaborations, educational content, and an interactive

landing page offering personalized skincare insights and
expert advice.

Results:

The campaign increased brand visibility, boosted :

audience engagement across digital platforms, and e ; SRR T 3
strengthened BIODERMA's reputation as a trusted e &7 ) \' RO
skincare brand.

Explore the Case Study:
CLICK HERE



https://docs.google.com/presentation/d/e/2PACX-1vRbFlRPqRA4vBBApq7MdI_2BctmLFm3gdPcB19yMUpAvOFPGZsUdmcYyXG94Fj0VT7lPmmUm4dbGlp9/pub?start=false&loop=false&delayms=5000&slide=id.g2cfe382d0f8_2_200

Samar Charity Viral Campaign
— (Shortlisted of New York Ad Awards 2019)

Project Overview:

The Samar Charity Foundation aimed to increase donations and
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public engagement and encourage frequent contributions.,

My Role:
An interactive Dbillboard featuring removable cards m
symbolized  the Iimpact of small contributions,

complemented by a viral social media video to maximize
reach and engagement.

Results:

The video went viral, resulting in a surge of
donations and significantly increasing awareness for
the foundation.

Explore the Case Study:
CLICK HERE



https://docs.google.com/presentation/d/e/2PACX-1vToTm__o3hSBcAEaSqYt8sjA5TX5L5I5-_MhQNStezOeDmMQ-d3qJZva7rD9knG4bFDp7W95XYa3nU6/pub?start=false&loop=false&delayms=5000&slide=id.g2d00c3c4991_1_795

Danone’s Light Blue Waters

— Product Launch Campaign

Project Overview:

| led the creative strategy for the Light Blue Waters product launch,
a premium brand from Danone Waters. The campaign involved
sponsoring an art fair, where we organized a digital art competition
that attracted over 200 submissions. Winners were announced on
Instagram, creating strong audience engagement. | also produced )
a engaging video to introduce the new 1.5 and 0.5-liter SKUs,
highlighting the brand’'s premium quality and versatility.

Results:

The campaign increased brand awareness,
connected with the art community, and successfully
launched the new SKUSs.

-~

Explore the Case Study:
[CLICK HERE]



https://docs.google.com/presentation/d/e/2PACX-1vQTOwEQRVjtHmY6l-neitTn5k95WmPccTUuz-nZ4MrRSN9aP6QlhRPjIkxO3PeaiUXvrsr2ZdHaEHdJ/pub?start=false&loop=false&delayms=5000&slide=id.g2d21d380143_1_103

Social Media Campaign
—fora FMCG Company

Project Overview:

For Roshd Food Industries' holyday campaign, the focus was on
promoting cake powders by highlighting their connection to
traditional festive desserts. A collaboration with 13 influencers
resulted in engaging video recipes that showcased the products in
culturally relevant ways. To sustain interest and anticipation leading
up to the event, the campaign leveraged Instagram Stories and
influencer content, ensuring consistent audience engagement.

Results:
The campaign reached 700K+ people, generated 1.19
million impressions, and increased followers by
1198%, making it a huge success.

Explore the Case Study:

CLICK HERE



https://docs.google.com/presentation/d/e/2PACX-1vQR4w-rCPbnHULLBPTulbFmCk600hvGTSqyfBiJjf64GCTDIWO4Y-_Wo1YnL1I1PMFRe12AiYdk4qIF/pub?start=false&loop=false&delayms=5000&slide=id.g2d25080c060_1_223

Mobile App Launch Campaign

— Product Launch Campaign

Project Overview:

For a bank's mobile app launch campaign, the focus was on
promoting its digital wallet and QR code payment features. The
strategy targeted early tech adopters through a combination of
content marketing efforts, including a main promotional video,
engaging “City Tour" videos showcasing real-life app usage, and a
series of educational videos. To drive app installs, the digital
advertising approach incorporated targeted ads and retargeting

strategies.

Results:

The campaign significantly increased app awareness
boosted downloads and demonstrated the app's
practical integration into everyday routines.

Explore the Case Study:
CLICK HERE



https://docs.google.com/presentation/d/e/2PACX-1vRNCRbIbxddoE_W0eje7EdZGjGP50xuGbgKFP__80I56azjdNfwueal8EmoKNwzcRNicgr4RzaKTAwZ/pub?start=false&loop=false&delayms=5000&slide=id.g2d249609c68_1_145

Al-Powered Content Production

Building Automated Workflows That Scale Creative Output




The Content Factory
Automated Creative Pipeline

Project Overview:

| designed and built a fully automated content pipeline that takes raw product
images and a brief / reference images, then outputs branded visuals, slogans,
captions, and finished artwork ready for social. The system combines Al image
generation with strategic direction, turning a process that once took days into one
that runs in a fraction of the time.

The Workflow

PRODUCT
IMAGES

—
BRIEF /
REFERENCES

. . GENERATE
. Higgsfield IMAGES

The Output:

Complete, platform-ready campaign sets from a single

product shot and brief.




From Product Shot to Campaign
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From Product Shot to Campaign
Bodylab Protein Shake

. 5 _ o . 3 L l,'.'l;- AN 256&%%5‘35
_I_ > 7, REEE : g K » . Lo e GRS 1N
Gl ek e A o i ORI, T —

Style

Mood / tone:
Bold, loud

Environment / setting:
Surreal / abstract backdrop




From Product Shot to Campaign
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Marketing Brief




From Product Shot to Campaign
sunnyness

Style

Mood / tone:
Bold, loud, playful and fresh

Environment / setting:
Surreal / abstract (floating fruit, liquid
splashes, invented dreamscapes)




From Product Shot to Campaign
Bodylab Protein Shake
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Creative Production

My Notable Projects as the Creative Director & Producer




Night King Energy Drink

— Social Media Content Production
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Danette Delight

— Social Media Content Production
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sunsStar Juice

— Social Media Content Production




SunnyNess Juice

— Social Media Content Production




Danone's Light Blue Waters

— Social Media Content Production
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Dove

— Social Media Content Production




Presentation Design




Presentation Design

Hospitality Industry Proposal

Brand:
Warp VR (VR-based Training Solutions)

Project Focus:

Warp VR (Immersive VR training platform) aims to expand into the
hospitality industry with a compelling proposal tailored for hotels.

Approach:

A sleek, data-driven presentation with clean visuals, real-life
scenarios, and minimal elements to showcase Warp VR's
impact and ROI. Customizable for independent hotels and
chains, ensuring relevance and engagement.

Explore the Presentation:

CLICK HERE



https://docs.google.com/presentation/d/e/2PACX-1vQ6yYmDrOt0R3qhtNJlvyb4QMQCxb7rOLN7XkOInpOVkvdGidGGyImZDWeJKZx8sFmdP33P1Faek2sk/pub?start=false&loop=false&delayms=3000

Presentation Design
Company Profile

Brand:
Tapsell Digital Advertising Agency

Project Focus:

Company Profile and Service Introduction for Tapsell Digital
Advertising Agency

Approach:

Incorporated impactful visuals and diagrams to highlight
Tapsell's range of services and strengths, making the
presentation informative and engaging for the audience.

Explore the Presentation:

CLICK HERE



https://docs.google.com/presentation/d/e/2PACX-1vRiEKe6J-K8eRgGSUpkXKEXC8qYn6ld5VLUVr-OOwEjfrppFTkyuc9jr5TVfKfYVc7SaiZQNcIoHsQH/pub?start=false&loop=false&delayms=5000&slide=id.g2befa358a89_0_5

Presentation Design
Company Profile

Brand:
MAYA Digital Marketing Solutions

Project Focus:

Company Profile and Introduction Presentation for Maya DMC

ttttt

Approach:

Designed in alignment with Maya's brand guidelines, using
their color palette and style to ensure consistency and
reinforce brand identity.
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Explore the Presentation:

CLICK HERE



https://docs.google.com/presentation/d/e/2PACX-1vRq2f_qRpJQnWBk8a59I2mJZwGfQy_fh3EuEJoRn2msUE4WbsPdFJdc2eKvdN-gMZwgXymyb_Glr_Th/pub?start=false&loop=false&delayms=3000
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Carolina Herrera

— Good Girl Perfume Campaign

"GODGIRL,

CAROLINA HERRERA
NEW YORK

CAROLINA HERRERA

NEW YORK




SunStar Juice
— Back to School Campaign Photography




Food Photography

— Social Media Content Production




Danboard Experience
— Storytelling Experimental Photography
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Display Ads Creatives

Few of My Display Ads Samples as a Creative Strategist & Producer

| have created over 2,000 display ads for various campaigns, brands, and products throughout my career.

Here are just a few examples showcasing my style and approach.



RankUp

Property Listers Campaign

v/ Booked!

Wonder Wonder

Attract Guests? Attract Guests?

Test Your Property rank tp
Images with Real
Guests Now for

Better Photos

Test Your Property Images

with Real Guests

Profile Photo Campaign

ranktp

It’'s Definitely
Your Pic.

50% Real Feedback
OFF Instantly!

Let real people
vote and crown
your best photo

It's Definitely
Your Pic.

50% Real Feedback
OFF Instantly!

ranktp

Gets the Right

50% Real Feedback
OFF Instantly!

Let real people
vote and choose
your best look.

It might be your
picture.

Test it on
and find out what




—
o ==

Talasea s Pinee
: : Get Free Gold
— Gold Trading Platform Campaign Get Free Gold

with Your First . .
B with Your First

Gold Trading placionm Investment!

Cold Trading Platform

B GETTON 2 bownioad on the
P Google Play @ App Store

¥ Google Play @& AppStore

W\«  GetFree Gold with Your First <~
Gold Trading Platform INVestment! TALASEA

TALASEA | _ TﬁyLJAJEFA

Gold Trading Platform

( GetFreeGoId with Your First <=
¢ ' Investment! TALASER

Turn Your Savings
INTO GOLD!

» Secure & easy gold trading
at your fingertips

Turn Your Savings
INTO GOLD!

» Secure & easy gold trading
at your fingertips

« GetFree Gold =~

ASEA
N  with Your First Investment!
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Gold Trading Platform N
— With Talasea,

TALASEA
Cold Trading Platform Everything Turns to Gold!

Buy & sell gold effortlessly with a

With Talasea, trusted platform.

-

=2 Everything Turns to Gold! e

x g'g':"s‘s’ Buy & sell gold effortlessly with a
| T trusted platform.

§ Sign-up
Trade Now L e
&S e

Turn Your Savings
INTO GOLD! letesidos

Turn Your Savings
INTO GOLD!

Turn Your Savings = -
INTO GOLD!




Tapsi Shop

— Delivery Service & Sales Campaign




Reevolve
— CPC Digital Advertising Campaign

Ree¥olve

Turn Your Startup into a Global
Success!

i i / Turn Your
Free Guidance to Kickstart b e ° ‘ )
Your International Growth! \ Startup

ReeWolve
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/ /

Ree¥olve

Take Your Business Beyond Borders! ReeVolve into a
Global
Courses & Business International 1
Take Your gifocess!
/ Business Turn Your Startup into a Global Success!
/ Free Guidance
s - . e
Beyond Free Guidance to Kickstart Your International Growth! to Kickstart

Borders! Your
International

.
/ TJke Your Business Beyond Borders!
Re e‘O Ive Courses & Business International
Workshops Retreats Expansion Y .
£ « International
s Expansion

Turn Your Startup into a Bisl
usiness
Tdke Your Business Beyond Borders! . Global Success! Retreats
ReeWolve . Cee

Turn Your Startup into a Success! Reevolve \ i Growth!

Free Guidance to Kickstart Your | r Turn Your

Startup into a
Global Success!
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/ / ; Turn Your @ N ReeWolve
—y BaeWsive: | | . B Startup into a { Turn Your  \
e Global Success!\ § Startup into a \
Take Your e -V Global Success!\
Startup into a

Business Beyond
Borders!
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Global Success! F‘j
Free
Consultation
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Free
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Video Production




To Explore My
Video Production

PORTFOLIO
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https://docs.google.com/presentation/d/e/2PACX-1vToLSeJiJlB_aneFk8QEycvQH38fd1j2m_fcR0XylhfLfuCilqQrDBxVlZSRpqTV9W_3EUmU9pGe_fs/pub?start=false&loop=false&delayms=3000

HANK YOU

'd love to connect further and discuss
| can contribute to your success.

h.mohamadi@gmail.com

edin.com/in/ashkanhm

<kanhm.com
[


mailto:ashkan.h.mohamadi@gmail.com
http://www.ashkanhm.com/
http://www.linkedin.com/in/ashkanhm
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